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Di gital Direct

publishers, merchants, advertisers and consumers (===
together in a way that overcomes the limitations of °
Web page and hyperlink technologyriginally in-
tended for use in physics labs, not everyday life.
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and fragmented: The highly technical nature of eve e
the best Websites still creates a host of barriers for i,
many mainstream consumers.
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Completely compatible with all popular browsers,
operating systems and devices, thigitalDirect
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Replace Web pages, hyperlinks and visual clutter (above) with a
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build community with a natural, knowledegngineered environment
ability to find what they want, much more naturally that mimics how consumetsnot the IT department think and feel.
and effectively than typical keyword searches.

Discovery, not search: the next online frontier
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semantic knowledge M. N
engineering technology Sy N e
enables locating all kinds
of thingg people, prod-
ucts, news, entertainment,
services without even
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having to type in many
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AG Slaeée G2 FTAYR ¢gKIFG é&2dz glyias S@Sy AT
actly sure what that is when you start!

Funding goals

$1 MM alpha release
$5 MM Series A

Funding to date
$500K Founders, Microsoft

Applications

Product sales, social networking, tar-

geted advertising, services

Target platforms o )
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PC (Windows, Mac), mobile Smart-

phones, gaming consoles, TVs

Potential customers
Amazon, eBay, Facebook, Craigslist,
ESPN, Windows Live

Companies in the space
Quintura, Peer 39, Freebase, Turn,
Mindset

Intellectual property

Five patent claims presently in devel-
opment

Alphaprototype operational, ready for
commercial testing

www.digitaldirect.com



http://www.digitaldirect.com

Digital Direct Discover
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turning and keyworesearching into a more effective,

enjoyable online environment for shopping, socializing = o

and casual browsing.

DigitalDirect delivers entb-end technology and busi-
ness solutions that create a seamless usemtric
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and Mac PCs, Smartphones, gaming consoles, home
servers, digital media centers and even TVs.

Movies, music, friends, vacations, anything really, are

presented based with a framework
of proven relationships and per-
sonal preferences the same ap-
proach people already use to find
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With DigitalDirect, consumers find what they want in
a continuous, natural, timsaving way, rather than
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AndDi s c o v e r y lets biyands se&ck out to
consumers and communities with relevant
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ignore. Personalized and optimizBikcoveryExperi-

e n c environments create an ideal context for doing
just about anything online. Find out more at
www.digitaldirect.com.
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Business model and positioning
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Build new communities around content

Affiliate fees for product merchandising

Personalized, targeted CPA advertising fees
Content delivery (audio, video, games, software)

Management, advisors, partners

Nicholas Bedworth, CTO, Founder

Adam Berns, Microsoft Media and Entertainment
Aaron Alter, Esq., Wilson Sonsini

Ed Smith, Esq., CPA, BDO Seidman

For more information, contact:

. aém%il: nicholas.bedworth@digitaldirect.com
Phone: (310) 633677
Mobile: (808) 3744508
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